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Rzeczpospolifa

uoted newspaper,  their readers on the lafest news, it can also be thought-provoking, inspiring and
ny of the ordinary  enferfaining to a greater extent than it had been in the past. Since October 2007
: Rzeczpospolita has been printed in a smaller, handier, format easier for people fo handle.

v in politics, the litical issues as well as
g any of the veins in the
zeczpospolitaone can find
ical spectrum. If any political
it is foo radical or invalid, any

-not be possible.

Rzeczpospolita
social

spaper which offers both news to the
professionals. The first role is fulfilled by
verage of nafional news as well as a welter
s. Specialized information can be found in the green
oted fo, respectively, economic and legal matters. With
we are ranked first among Polish dailies by Polish
awyers, investors. Even though the competition in this sector
ospolita confinues fo enjoy the readers’ greatest trust. We
red by the professional and managerial elite. Since the beginning
es have steadily grown, which proves our daily also affracts more and
eral readership as well.
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zeczpospolifa supplements

MONDAY SUPPLEMENT

B ,RealEstate” - Construction, investments, financing
ws, both national Is real estate investment safe at the moment
erviews, editorial homeowners? ‘

ffers the best loans for
ansaction be handled?
ate news, investment

es.” Daily revi

urn, legal persons’ income ftax,
nternational frade transactions;
; fo depreciate your company’s
exemptions for companies

ous problems related to: the establishment and
irms and companies, the drawing up of commercial
ng for a public tender, collecting debts from contractors,
and settling EU grants, environmental protection legislation
ishing your company on the Internet and abroad



zeczpospolifa supplements

IDAYS SUPPL FRIDAY SUPPLEMENT

M ,Tele Rzeczpospolita”

ple, grant leaves, A TV guide fo felevision and radio programmi
keep records of behind the scenes r

cluding movie reviews,
with acfors and film

. Cinemas and theatres, the

2scribing interesting places fo visit, both
tion, competitions, ranking list of, among

1t and Benefits”

advice on how to: employ and fire people, grant leaves,
me, pay an employee for extra time, keep records of
mployment information, working time.



zeczpospolifa supplements

B ,Ranking of 500 Rzeczpospolita’s Largest Companies”
The April's supplement lists all the largest Polish companies as measured by
their financial results, profitability indicators, employment, average wages
 opinion-shaping and investments. Ranking has been made for 10 years.
id and the world. : o
eir views.

 list of the country’s best

ncludes not only the tycoons and
nes as well as some of the stronger
ability and investment indicafors are

sh brands appearing in December. Its a reliable list of
ds ranked according to their market value.

féd in the complete list of our supplements, please
epresentative
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Survey PRO

the average issue readership indicator AIR

)

Most commonly used in media surveys

ooperation with

March beginni

(the Polish acronym of which is CPW) shows Rzeczpospolita occupying a strong

second position (right after Gazeta Wyborcza)
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] ,
/rodto: Badanie PRO, SMG/KRC, fala kwiecienh 2008, N=2 119

»Rzeczpospolita” znajduje sie w Scistej czotowce w rankingu czytelnictwa prasy wsréd menedzeréw CPW
Rzeczpospolitais one of the foremost newspapers among managers AR
Gazeta Wyborcza 37,4%
Rzeczpospolita 31,8%
Gazeta Prawna 20,4%
Puls Biznesu 7,3%
Fakf 6,4%
Gazeta Podatkowa 6,1%
Dziennik Polska Europa Swiat 5,7%
Super Express 4,2%
Parkiet Gazeta Gietdy 1,6%
Trybuna 0,8%

.Rzeczpospolita” jest najczesciej czytanym dziennikiem wéréd menedzeréw. Srednia liczba czytanych wydan w tygodniu jest najwyzsza.
Srednia liczba przeczytanych wydan

Rzeczpospolita is most often read among managers. Highest average number of issues read per week Average number of issues read
Rzeczpospolita 3,9
Gazeta Wyborcza 3,6
Gazeta Prawna 3,2
Dziennik Polska Europa Swiat 3,0
Puls Biznesu 3,0
Parkiet Gazeta Gietdy 3,0
Trybuna 3,0
Super Express 2,7
Fakf 2,7

Gazeta Podatkowa 1,5




ation of managers surveyed

polita has the best economy and finance section

Source: Survey PRO, SMG/KRC, wave April 2008, N=2 119

To najlepszy tytut gospodarczy, ekonomiczny, finansowy

It has the best economy and finance section

32,94%

13,49%

13,13%
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3,47%

1,48%

7,73%
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16,75%

11,38%
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- |
Dane demograficzne

Pte¢ / Gender Affinity Index
mezczyzna / man 51% 105
kobieta / woman 49% 96
Wiek / Age

15-24 lata / 15-24 years old 11% 52
25-34 lata / 25-34 years old 21% 110
35-44 lata / 35-44 years old 19% 117
45-54 lata / 45-54 years old 26% 135
powyzej 54 lat / over 54 24% 93

Wyksztatcenie / Education

podstawowe / primary school graduate 2% 14
zasadnicze zawodowe / vocational training graduate 6% 23
Srednie / high school graduate 28% 88

wyzsze / college degree or more 63% 264
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- |
Dane demograficzne

Wielkos¢ miejscowosci zamieszkania / Place of residence

wies / village 16% 44
miasto do 10 000 mieszkahncéw / town of less than 10 000 inhabitants 6% 95
miasto od 10 000 do 20 000 mieszkancéw / town from 10,000 - 20,000 inhabitants 7% 100
miasto od 20 000 do 50 000 mieszkancéw / town from 20,000 - 50,000 inhabitants 14% 126
miasto od 50 000 do 100 000 mieszkancéw / town from 50,000 - 100,000 inhabitants 9% 99
miasto od 100 000 do 200 000 mieszkancéw / city from 100,000 - 200,000 inhabitants 11% 132
miasto od 200 000 do 500 000 mieszkancéw / city from 200,000 - 500,000 inhabitants 11% 119
miasto powyzej 500 000 mieszkancéw / more than 500,000 inhabitants 25% 227

Region (7 regionéw) / Region (7 regions)

Polska Centralna / Central Poland 29% 139
Sciana Wschodnia / Eastern Poland 9% 83
Matopolska / Lesser Poland 14% 92
Gorny Slask / Upper Silesia 15% 101
Dolny Slask / Lower Silesia 11% 105
Wielkopolska / Great Poland 11% 89

Pomorze / Pomerania 11% 72
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Syfuacja zawodowa

Aktualna sytuacja zawodowa respondenta / Current professional status

praca w petnym wymiarze godzin / full-time job 77% 163
uczen - student / student 7% 50
emeryt - rencista / retired 10% 43

Czy kieruje praca innych os6b? / Does the respondent manage the work of others?
fak / yes 51% 231

Kategoria zawodowa / Occupation category

specjalisci - wolne zawody / specialists - freelancers 22% 320
technicy i wyspecjalizowani prac. adm. / engineers and administrative workers 21% 175
dyrektorzy, urzednicy panstwowi wysokiego szczebla, kierownicy / managers, high-ranking officials, executives 13% 379
wtasciciele prywatnych firm / owners of private companies 12% 200

pracownicy umystowi nizszego szczebla / lower-level white-collar workers 8% 147
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Sytuacja zawodowa

51% naszych czytelnikoéw kieruje praca innych oséb.
56% czytelnikow to wysokiej klasy specjalisci, kierownicy, dyrektorzy, technicy.

Wsrad czytajacych ,,Rzeczpospolity” istnieje bardzo wysoka nadreprezentacja os6b pracujacych w branzach
bankowosé, finanse, administracja publiczna.

51% manage the work of others.
56% of Rzeczpospolita’s readers are high-level specialists, managers, directors, engineers.

Among readers of Rzeczpospolita the most numerous are people working in banking,
financial services and public administration.
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C |
FInanse

Miesieczny dochod badanego / Monthly income of the surveyed

nie ma dochoddéw / no income 7% 41
do 1000 PLN / up to 1000 PLN 9% 34
10021-2000 PLN / 1001-2000 PLN 24% 108
20021-3000 PLN / 2001-3000 PLN 12% 253
ponad 3000 PLN / over 3000 PLN 15% 623

Wsrod czytelnikow ,,Rzeczpospolitej” znajdziesz znaczng nadreprezentacje oséb o wysokich dochodach.

People with high income are over-represented among Rzeczpospolita readers.



Finance

1fs: type of account possessed

OR (savings and current account) 156
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Finanse / Finance

Formy inwestowania / Forms of investment

Jednostki funduszy inwestycyjnych / Investment fund units 11% 307
Ubezpieczenia na zycie (lll Filar) / Life insurance (lll Pillar) 24% 146
Ubezpieczenia na zycie (lll Filar): ubezpieczenie zwigzane jest z funduszem inwestycyjnym

Life insurance (lll Pillar): insurance connected with investment fund 11% 284
Akcje WGPW: inwestowanie / Shares of Warsaw Stock Exchange: investing 5% 287
Opinie: Bardzo dobrze zarzadzam moimi pieniedzmi / Opinions: | manage my money effectively 68% 100
Opinie: Wazne jest, aby by¢ ubezpieczonym na kazda sytuacje / Opinions: It is important to protect oneself against any risk 69% 103

Czytelnicy ,,Rzeczpospolitej” posiadajg srodki finansowe, ktére pozwalajg im aktywnie korzystac
z roznorodnych form inwestowania. Istotne jest dla nich efektywne zarzadzanie swoimi pieniedzmi.

Nasi czytelnicy to aktywni uzytkownicy nie tylko podstawowych, ale takze zaawansowanych
ustug bankowych i finansowych.

Readers of Rzeczpospolita possess financial means enabling them fo engage in various forms of investment.
They consider it essential to manage effectively their own money.

Our readers are active users of not only basic, but also advanced bank and financial services.
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C
/ainferesowania — Hobby

Spedzanie wolnego czasu: formy / Spending leisure time: forms

Czytajac ksigzki / Reading books 44% 179
Czytajac gazety codzienne / Reading daily newspapers 42% 177
Chodzac na imprezy sportowe / Going fo sports events 10% 168
Uprawiajgc sport / Going in for sports 16% 157
Przy komputerze, nie grajac / At the computer, not playing computer games 28% 148
Ogladajgc filmy na wideo\DVD / Watching video or DVD films 23% 123
Chodzac do kawiarni, restauracji, dyskoteki itp. / Going to cafes, restaurants, disco, efc. 14% 122

Urlopy-wakacje: / Leaves-holidays:

Wyjazdy na weekend: w ciggu ostatnich 3 miesiecy / Weekend trips: during last 3 months 33% 191
Wakacje w kraju / Holidays in the country 42% 163
Wakacje za granicg / Holidays abroad 19% 251
Urlopy-wakacje: taczny koszt ostatniego wyjazdu na osobe pow. 1000 zt / Leaves-holidays: tofal cost of the last frip over 2000 PLN per head 23% 263
Podréze samolotem: w ciggu 12 miesiecy / Travelling by plane: during 12 months 19% 260

Opinie: Staram sie jezdzi¢ na kazde wakacje w inne miejsce / Opinions: Every vacation | try fo visit a new place 54% 134
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C
/ainferesowanie femafami w prasie
Inferest in the fopics In the press

Krajowe wydarzenia polityczne / Domestic political news 70% 230
Wiadomosci lokalne / Local news 70% 132
Wazne problemy spoteczne kraju / Relevant social issues in the country 62% 197
Informacje gospodarcze kraju / National economic news 61% 255
Migdzynarodowe wydarzenia polityczne / International news 58% 243
Informacje o finansach, budzecie / Finance, budget 51% 344
Omoéwienia ustaw, przepiséw / Analyses of acts and regulations 50% 377
Film, teatr, ksigzki / Films, theatres, books 39% 183
Wydarzenia kulturalne / Cultural events 38% 190
Wiadomosci sporfowe / Sports news 37% 131
Nauka, technika / Science, technology 36% 174
Turystyka, podr6ze / Tourism, fravel 31% 182

Motoryzacja / Aufo news 28% 121




Komunikacja - telefon, Infernet
Communicafions - felephone, Internet

Czytelnicy ,Rzecz épt! itej” sa aktywni, mobilni, otwarci na nowosci technologiczne

lers are active, mobile, and technologically savvy
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Opinie dotyczace kariery,
rozwoju, ofoczenia, ustug

Czytelnicy ,,Rzeczpospolitej” to osoby zadowolone ze swojego zycia, tworcze,
chetnie podejmujgce wyzwania zawodowe. Starajg sie stale rozwijac i doksztatcac.

The readers of Rzeczpospolita are satisfied with their lives; they are active and willing to take on new challenges.
They are constantly seeking new opportfunities to improve their skills or acquire new ones.

Opinie: Jestem zadowolony ze swojego zycia / Opinion: | am happy with the way my life is going 62% 113
Opinie: To wazne, zeby przez cate zycie uczyc¢ sie czegos nowego / Opinion: If’s important fo keep learning new things 78% 112
Opinie: Zawodowo chce osiggnac jak najwiecej / Opinion: Professionally, | want to achieve as much as | can 44% 120
Opinie: Uwazam sie za osobe tworczg / Opinion: | think I'm creative 40% 131

Czytelnicy ,,Rzeczpospolitej” to wymagajgcy konsumenci - cenig wysoka jakos¢ produktéw i ustug.

Rzeczpospolitareaders are critical consumers - they expect high quality from products and services.



Opinions concerning career development,
environment and services

>j zaptacic za produkt
rodukty uznany
0 dobrych gat
iejsza od ilo$

inion: It makes sense fo pay more for quality products 76% 117
Opinion: | think well-known brand products are better 63% 110
przyjemnosc¢ / Opinion: | find pleasure in possessing high-quality products 116
important than quantity 114

ared fo people over 15
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Publikacja Dziatu Marketingu na zlecenie Biura Reklamy i Ogtoszen ,Rzeczpospolitej”
Czerwiec 2008





